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How well do we as Counly
Sports Partnership support
our regional and local
communily sport. networks?



How do you rate our areas of work?

Table 1 - Percentage of respondents rating their understanding of MSP’s areas of wark.
Areas of Work Excellent m Adequate m Unacceptable

Woarking with you and your 35.9% 54.7% B6.3% 1.6% 0.0% 1.6%
leam
Understanding your 28.1% 54.7% 9.4% 4.7% 0.0% 3.1%
Objectives
Communicaling clearly and 413% 44.4% 12.7% 1.6% 0.0% 0.0%
effeclively
Keeping you informed of 31.3% 42.2% 18.8% 4.7% 0.0% 3.1%
Nalional Issues
Keeping you informed of 32.8% 42.2% 21.9% 1.6% 0.0% 1.6%
Regional issues
Keeping you informed of 31.7% 42.4% 17.5% 4.8% 0.0% 1.6%
Local issues
Meeling Deadlines 32.8% 51.6% 6.3% 0.0% 0.0% 9.4%
Providing value for money 23.4% 46.9% 17.2% 1.6% 0.0% 10.8%
, Safisfaction
Responding prompliy to 26.6% 59.4% 4.7% 0.0% 0.0% 9.4%
problems SUNEL—I
Meeling Merseyside Sports 32.3% 51.5% 6.5% 0.0% 0.0% 9.7%
Partnership objectives E D D 8




How has the MSP board been in providing
support o The Partnership?

Good 40.6%
Fair 10.8%
Poor l 16%
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Figure 1 — Percentage of respondents that rated how well the MSP board in suppaorting the partnership.




How would you rale your own understanding of
Merseyside Sports Partnership?

Excellent 18.8%

Good 65.6%
Fair 12.5%
Poor

Responses

Don’t Know 0.0%

0% 10% 20% 30% 40% 50% 60% 70%

Salisfaction

%
Survey

(]
Figure 2 — Percenftage of respondents rating their own understanding of the Merseyside Sports Partnership? E D D 8




How well do we as Counly
Sports Partnership
disseminale relevant and up-
fo-date informalion in support
of our partners and the
greater partnership?




How would you rale your understanding of he
roles and the work areas of the MSP core feam?

Table 2 — Percentage of respondents rating their understanding of MSPs core team areas of work.

Satisfaction
Events 16.1% 61.3% 12.9% 16% 8.1% Survey

Merseyside Sports Partnership’s 17.2% 59.4% 15.6% 3.1% 4.7%
Direclion

Administration 12.5% 59.4% 18.8% 1.6% 7.8%

Coach Development 14.1% 53.1% 21.9% 3.1% 7.8%

Volunteering Development 17.2% 46.9% 23.4% 7.8% 4.7%

Club Development 14.1% 60.9% 14.1% 6.3% 47%

Sport and Physical Aclivity 14.1% 54.7% 14.1% 7.8% 9.4%
Alliances

National Governing Bodies 23.4% 50.0% 12.5% 6.3% 7.8%

Marketing and Communicalions 11.1% 61.9% 11.1% 4.8% 11.1%

Research and Information 4.8% 49.2% 25.4% 79% 12.7% E D D 8




How would you rate fthe usefulness of the
following communicalion fools in demonskraling
the strength of The Partnership?

Table 3 — Percentage of respondents rating the usefulness of MSP’'s communications fools.
Areas of Wark Vital Very [\\[a] MV/=T(H] Not at all Don’t
Important important important know
Websile 28.1% 34 4% 21.8% 4.7% 0% 10.9%
Newslelters 12.50% 40.6% 31.3% 7.8% 0% 7.8%
Publications such as the 15.60% 21.9% 45.3% 9.4% 0% 7.8%
annual report
Media releases and press 18.8% 29.7% EVA-Y
coverage
Events and conferences 23.4% 31.3% 29.7% 6.3% 0% 9.4%

3.1% 0% 10.9%

Salisfaclion
Survey

2003




70% -

60% -
50% - M Excellent
H Good
40% -
B Adequate
30% H Poor
H Unacceptable
20%
mN/A
10%
0%
S
000
9
4;{& &
% &
o&\(‘ Oob
)
c°<°

Salisfaction
Survey

Figure 3 — Percenfage of respondents rafing their understanding of MSPs care feam areas af wark. E D D 8




How well do we as a County
Sports Partnership offer a
breadth of services to
support our partners working
in sport and physical
aclivity?
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Whal level of confidence do you have in MSP’s
ability fo deliver the services you require?

A lot 56.3%
Some 14.1%

Responses

Little . 1.6%

None . 16%
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Figure 4 — Percentage of respondents rating their confidence in MSP o deliver the services needed by our partners.




Overall how do you rale the quality of the
services we provide?

Excellent 26.6%

ceos. [
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Poor I 16%
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Figure 5 — Percentage of respondents raling the overall quality of the services provided by MSP.




Overall our performance is...?

Improved 55.4%
0%

Staying about the same 13.8%

Responses

Decreasing

Don’t Know

0% 10% 20% 30% 40% 50% 60%

Salisfaction
Survey

2008

%

Figure 6 — Percenftage of respondents rating MSP’s overall performance across all areas of work.




Customer Satisfaction
Questionnaire — Full list of
queslions
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Customer Salisfaction Survey Queslions

Customer Saflisfaction Survey 2010 Customer Satisfaction Survey 2010

1. Default Section * 32 Please rate the following aspects of cur work:
Excellem Gapd Adagaute Poar Ummoresiusie L
1. Which one of the following groups do you belong to: :"m‘""’"" Lt o
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* 3. How would you rate your own understanding of the Merseyside Sports Partnership?
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* 4. How effective has the Merseyside Sports Partnership board been in providing
leadership and support for The Partnership?
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Customer Satisfaction Survey 2010

* 5 How would you rate the usefulness of the following communication tools in
demonstrating the strength of Partnership working?

btk
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* g How would you rate your own understanding of the roles and work areas of the MSP
core feam?
Exceant Gzod Fair Paoor Do Keaw

Mereryskin Sports
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*7 Cwerall, how do you rate the quality of the services we provide?
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 §_ What level of confidence do you have in Merseyside Sports Partnership's ability to
deliver the services you require?
Compals
Aot
Szme
Litta
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i

* 9. Owerall is our performance....
Crewty impezved
Impraved
Staying wtodt tha same
D ewwng

Diort keow

10. i you hawve any suggestions about how we could improve | or believe we should
provide any additional services, please advise us in the box below. Include your name
and contact details here if you would like us to contact you directly:
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